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PART A: 

Report on the Administration of the 
Access to Information Act 
 
 
 
 
 
INTRODUCTION 
 
 
Access to Information Act 
 
Proclaimed on July 1, 1983, the Access to Information Act (Revised Statutes of Canada, Chapter A-1, 
1985) gives Canadian citizens and permanent residents a broad right of access to information contained 
in records that are under the control of a government institution.  This access is in accordance with the 
principle that government information should be available to the public, subject to certain specific and 
limited exceptions. 
 
According to Section 72 of the Access to Information Act, the head of every government institution shall 
prepare an annual report on its administration of the Act during each government fiscal year for 
submission to Parliament. 
 
This annual report describes how the Canadian Tourism Commission administered its responsibilities 
under the Access to Information Act from April 1, 2014 to March 31, 2015. 
 
 
Corporate Profile 
 
Destination Canada, the operating name for the Canadian Tourism Commission, is Canada's national 
tourism marketing organization. We work in partnership with our tourism industry in 12 countries around 
the world to promote Canada as a premier travel and meetings destination. 
  
Tourism is one of the world’s fastest-growing sectors and is vital in generating value for Canada’s 
economy.  The work of Destination Canada alongside our partners supports local tourism businesses to 
reach the international marketplace, and stimulates demand for Canada’s tourism economy.  It is this 
growth in international tourism revenue that helps to create jobs and support the livelihoods of the many 
Canadians working in tourism from coast to coast to coast. 
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Mandate 
 
A federal Crown corporation wholly owned by the Government of Canada, Destination Canada reports to 
Parliament through the Minister of Industry.  Our legislated mandate is to: 
 

 Sustain a vibrant and profitable Canadian tourism industry; 

 Market Canada as a desirable tourism destination; 

 Support a cooperative relationship between the private sector and the governments of Canada, 
the provinces and the territories with respect to Canadian tourism; and  

 Provide information about Canadian tourism to the private sector and to the governments of 
Canada, the provinces and the territories. 

 
 
Board of Directors 
 
Destination Canada is led by a 12-member Board of Directors that provide strategic leadership and 
effective oversight of the organization’s business.  Directors are appointed based on the full range of 
skills, experience and competencies required to add value to Destination Canada’s decisions on strategic 
opportunities and risks. 
 
 
ORGANIZATIONAL STRUCTURE TO FULFILL ACCESS TO INFORMATION ACT 
RESPONSIBILITIES 
 
Responsibilities associated with the administration of the Access to Information Act are housed under 
Destination Canada’s Corporate Secretary’s Office.  Within this office, the General Counsel & Corporate 
Secretary maintains accountability for the administration of and the compliance with the Act.  Also within 
this office, the Board & Governance Liaison is the Access to Information and Privacy (ATIP) Coordinator 
and is responsible for the day-to-day activities related to the administration of the Act. 
 
 
DELEGATION ORDER 
 
Pursuant to Section 3 of the Act, the President & CEO is the designated organizational head.  While for 
the purpose of the Act the head retains authority, all of the day-to-day activities related to the 
administration of the Act fall under the responsibility of the Corporate Secretary’s Office which has full 
knowledge of applicable legislation and jurisprudence. 
 
 
INTERPRETATION OF STATISTICAL REPORT 
 
During the 2014-2015 reporting period, Destination Canada: 
 

 Received one request for access to information (down from two received the previous year).  This 
request was from academia.  No records existed, and as such, no exemptions or exclusions were 
invoked.  This request was responded to and closed within the required timeframe. 

 Completed four consultations for other institutions. 

 Received no complaints. 
 
The statistical reports submitted to the Treasury Board Secretariat on the administration of the Act for the 
2014-2015 reporting period are appended to this report as Annex A. 
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TRAINING 
 
No training was provided to Destination Canada staff on access to information during the reporting period.  
Staff training sessions were last provided on March 15, 2012.  A total of 61 staff members participated 
either in person at our headquarters location in Vancouver or via WebEx from our international markets. 
 
 
NEW OR REVISED ACCESS TO INFORMATION POLICIES, GUIDELINES AND 
PROCEDURES 
 
No new access to information related policies or procedures were established during the reporting period.  
However, a review was commissioned on the organization’s commercial electronic messaging practices, 
in preparation for the introduction of Canada’s new anti-spam legislation which came into effect July 1, 
2014.  In response to the study’s report, Destination Canada has updated its Employee Privacy Policy 
and its Consumer Privacy Policy, and has instituted a Privacy Breach Protocol; however, these updates 
and the institution of the new practice occurred in the following reporting period.  
 
 
COMPLAINTS 
 
No complaints were received during the reporting period, nor were any audits or investigations concluded 
during the reporting period. 
 
 
MONITORING TIME TO PROCESS 
 
Given the minimal number of requests for access to information received by Destination Canada, a formal 
practice to monitor processing time is not necessitated.  As such, no monitoring of processing time was 
conducted during the reporting period. 
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ANNEX A: 
 

STATISTICAL REPORT ON THE ACCESS TO INFORMATION ACT 
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PART B: 

Report on the Administration of the 
Privacy Act 
 
 
 
 
 
INTRODUCTION 
 
 
Privacy Act 
 
Proclaimed on July 1, 1983, the Privacy Act (Revised Statutes of Canada, Chapter A-1, 1985) extends 
the present laws of Canada that protect the privacy of individuals with respect to personal information 
about themselves held by a government institution and that provide individuals with a right of access to 
that information. 
 
According to Section 72 of the Privacy Act, the head of every government institution shall prepare an 
annual report on its administration of the Act during each government fiscal year for submission to 
Parliament. 
 
This annual report describes how the Canadian Tourism Commission administered its responsibilities 
under the Privacy Act from April 1, 2014 to March 31, 2015. 
 
 
Corporate Profile 
 
Destination Canada, the operating name for the Canadian Tourism Commission, is Canada's national 
tourism marketing organization. We work in partnership with our tourism industry in 12 countries around 
the world to promote Canada as a premier travel and meetings destination. 
  
Tourism is one of the world’s fastest-growing sectors and is vital in generating value for Canada’s 
economy.  The work of Destination Canada alongside our partners supports local tourism businesses to 
reach the international marketplace, and stimulates demand for Canada’s tourism economy.  It is this 
growth in international tourism revenue that helps to create jobs and support the livelihoods of the many 
Canadians working in tourism from coast to coast to coast. 
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Mandate 
 
A federal Crown corporation wholly owned by the Government of Canada, Destination Canada reports to 
Parliament through the Minister of Industry.  Our legislated mandate is to: 
 

 Sustain a vibrant and profitable Canadian tourism industry; 

 Market Canada as a desirable tourism destination; 

 Support a cooperative relationship between the private sector and the governments of Canada, 
the provinces and the territories with respect to Canadian tourism; and  

 Provide information about Canadian tourism to the private sector and to the governments of 
Canada, the provinces and the territories. 

 
 
Board of Directors 
 
Destination Canada is led by a 12-member Board of Directors that provide strategic leadership and 
effective oversight of the organization’s business.  Directors are appointed based on the full range of 
skills, experience and competencies required to add value to Destination Canada’s decisions on strategic 
opportunities and risks. 
 
 
ORGANIZATIONAL STRUCTURE TO FULFILL PRIVACY ACT RESPONSIBILITIES 
 
Responsibilities associated with the administration of the Privacy Act are housed under Destination 
Canada’s Corporate Secretary’s Office.  Within this office, the General Counsel & Corporate Secretary 
maintains accountability for the administration of and the compliance with the Act.  Also within this office, 
the Board & Governance Liaison is the Access to Information and Privacy (ATIP) Coordinator and is 
responsible for the day-to-day activities related to the administration of the Act. 
 
 
DELEGATION ORDER 
 
Pursuant to Section 3 of the Act, the President & CEO is the designated organizational head.  While for 
the purpose of the Act the head retains authority, all of the day-to-day activities related to the 
administration of the Act fall under the responsibility of the Corporate Secretary’s Office which has full 
knowledge of applicable legislation and jurisprudence. 
 
 
INTERPRETATION OF STATISTICAL REPORT 
 
During the 2014-2015 reporting period, Destination Canada: 
 

 Received one privacy request (up from zero received the previous year).  No records existed, and 
as such, no exemptions or exclusions were invoked.  This request was responded to and closed 
within the required timeframe. 

 Completed one privacy impact assessment. 

 Received no consultation requests from other institutions. 

 Received no complaints. 
 
The statistical reports submitted to the Treasury Board Secretariat on the administration of the Act for the 
2014-2015 reporting period are appended to this report as Annex B. 



 

 
DESTINATION CANADA B-3 

TRAINING 
 
No training was provided to Destination Canada staff on privacy during the reporting period.  Staff training 
sessions were last provided on March 15, 2012.  A total of 61 staff members participated either in person 
at our headquarters location in Vancouver or via WebEx from our international markets. 
 
 
NEW OR REVISED PRIVACY POLICIES, GUIDELINES AND PROCEDURES 
 
No new privacy related policies or procedures were established during the reporting period. 
 
 
COMPLAINTS 
 
No complaints were received during the reporting period, nor were any audits or investigations concluded 
during the reporting period. 
 
 
MONITORING TIME TO PROCESS 
 
Given the minimal number of privacy requests received by Destination Canada, a formal practice to 
monitor processing time is not necessitated.  As such, no monitoring of processing time was conducted 
during the reporting period. 
 
 
PRIVACY BREACHES 
 
No material privacy breaches occurred during the reporting period. 
 
 
PRIVACY IMPACT ASSESSMENT 
 
Destination Canada did not complete any privacy impact assessments during the reporting period. 
 
 
DISCLOSURES 
 
No disclosures were made pursuant to paragraph 8(2)(m) of the Privacy Act during the reporting period. 
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ANNEX B: 
 

STATISTICAL REPORT ON THE PRIVACY ACT 
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